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ABSTRACT

Background. An electoral campaign is a phenomenon that, on the one hand, depends on, but at the same time directly
influences, the legal process in the state where it is conducted. The results of the campaign are usually determined by
a set of psychological variables. Thus, the article identifies legal and psychological determinants of the legislative
process, which is conducted by elected members of representative institutional authorities in states that are defined as

«full democracies».

Objective. The main purpose of the article is to characterize the influence of legal and psychological components
(that are political in nature) on the formation of the legal agenda in democratic states, which would include finding
out how legal and socio-psychological factors directly influence the strategies invoked by political parties (who are

the main legislative actors in full democracies) while conducting the election campaigning process.

Methods. The article uses empirical analysis of the phenomenon of identity and ideology and its use in political
parties’ campaigning and how it influences the results of the elections. It is shown how these factors can determine
the decision-making process and how political parties adapt to certain changes in legal and psychological variables
during the election campaigning process. The method of structural functionalism was used to divide the campaigning
psychological instrument of political positioning into four different types. The case study was used to compare the use

of political positioning in various democratic countries.

Results. The article studies the regularities of identity determinism in the modern law-making process. The relevance
of the results includes a case study of the direct influence of identity on electoral choice on the formation of
government coalitions in several states and the determination of the legal development of the state itself. The article
examines the use of identity positioning by legal actors within the political and legal process and during the election
campaigns in the Italian Republic, the Federal Republic of Germany, Finland, the Netherlands, Belgium, the United

States of America, Canada, Sweden and Taiwan.

Conclusion. The legal-behavioral paradigmatic approach used in the article provides the connection between voting
behavioral patterns and socio-legal consciousness phenomena. Depending on that, the following four types of political
party positioning are underlined: ideological, identity, systematic, and external positioning that are actively used
during election campaigning with the aim of psychological influence on the electorate. The article provides a
differentiation between the legal and psychological determinants of the four political positioning types. Legal
determinants usually define the institutional aspects of the campaigning process, while psychological determinants are

directly connected to socio-political aspects.

Keywords: legal psychology; identity,; anthropological paradigm; legislative process; ideology; social psychology;

social legal consciousness; parliamentarism.

INTRODUCTION (candidates), passive-legal entities (voters); as
Relevance. The election campaign pro- well as other interested legal entities that can in-
cess itself depends on four legal entities: institu-  directly influence the course of the election cam-

tional, or pure legal entities; active-legal entities paign (for example, through lobbyism).
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The anthropological approach is based on
the plan of communication with communities, so
in this particular case, the agreement of all steps
with institutions is unimportant. The main catego-
ry in this definition will be the concept of
«identity». The institutional approach is the oppo-
site. In general, these two approaches are the ba-
sis of consideration of any issue in politics, which
can be considered either from a purely formal or
from a so-called «humanitarian» point of view.

Several psychological approaches can be
added or implemented to the anthropological and
institutional approaches when it comes to the
election process, which are purely oriented to-
wards electoral behavior.

Thus, it is still possible to single out be-
haviorist and cognitive approaches to the election
process itself, which will correspond to these di-
rections in psychological science (Hilbink & Ra-
mos, 2024). The behaviorist approach is based on
the work of John Watson and neo-behaviorist
Burres Skinner. Using a behaviorist approach, it
is possible to define an election campaign as the
main form of influence on voter behavior
(Melnyk & Tymchenko, 2025).

The interaction between these entities con-
stitutes the very essence of the election campaign,
which results in the formation of voting patterns
on election day.

So, we <can model a

map» (Weichelt & Louis, 2025) on which candi-

dates can be placed according to the criteria of

«political

ideology, identity, or the forms of capital that this
identity possesses (Bourdieu, 1989) (we are talk-
ing about the possibility of positioning relative to
marginalized identities and privileged identities).
For example, economic identity can be marginal-
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ized: the unemployed, people with minimum
wage, and in some cases people of retirement age;
or it can be privileged: people with higher income
levels, systematic positioning as managers or en-
trepreneurs, and other types that can be identified.

The main concept of the study consists in
the author’s typology of four types of party posi-
tioning for the formation of identity in order to
influence the social and legal behavior of voters,
including the manifestation of which will be the
result of their choice during voting.

Scientific gap. The lack of a clear system-
atization of the psychological foundations of par-
ty positioning in the formation of group party
identity during the election campaign, which cor-
responds to the problems of the study, namely the
definition of the psychological mechanism of
identical integration of the electorate into the sys-
tem of party rhetoric by using party positioning as
the main instrumentation, with the help of which
it will be achieved.

The objective of this study is to examine
the impact of the legal and psychological determi-
nants, like the phenomenon of collective identity
or ideology, on the legal positioning, election re-
sults, and decision-making of political parties.
The focus is on the political parties that partici-
pate in elections to legislative collegial bodies of
government and claim representation in these rep-
resentative bodies, using practical cases as exam-
ples.

To achieve this, we set several tasks. The
first task is to specify the influence of the legal
and psychological phenomena of collective iden-
tity on the political parties’ positioning (Mendoza,
2023). This includes estimating the influence on

the formation of legislative representative bodies
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of power, as well as determining the legal and
psychological principles of the formation of legal
policy in states with a democracy. The second
task is to specify the examples in which ideologi-
cal positioning is regarded as secondary and com-
pare it to identity positioning, determining the
causes of such a relationship. This includes divid-
ing the phenomenon of political positioning into
different types.

Examples of the application of systemic,
external, and identity types of political position-
ing are considered, as well as their manifestation
and effectiveness in various states with full or
flawed democracy. Also, the article aims to prove
or dismiss the notion that in full democracies, un-
like developing countries, the ideological type of
politico-psychological and legal-psychological
positioning is the primary one. To confirm or re-
fute this thesis, it is worth referring to a set of re-
cent examples of election campaigns to compare
which factor is the main one in constructing legis-
lative rhetoric.

MATERIALS AND METHODS

The main method used while conducting
the research was the method of structural func-
tionalism, which allowed us to consider the elec-
tion campaign as a holistic structure with a sys-
tem of interactive elements that is unchanged by
external conditions. Also, it helped to determine
the role of legal positioning as a primary function
of the election campaign, performed by its active
subjects, candidates and political parties.

Also, the method of data analysis was
used, particularly on the results of election cam-
paigns, in the countries that are considered full or
flawed democracies by The Economist Democra-
cy Index. The legal and psychological patterns of
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using various types of legal positioning were

identified and studied as well as their effective-

ness was determined, with a focus on non-
ideological types of positioning.

Materials used in the article include the
results of election campaigns in various countries
that were used to underline the legal and psycho-
logical patterns in voting behavior in countries
that are identified as full or flawed democracies.

The logic of case selection (Italy, Bel-
gium, Taiwan, Finland, Germany, the Nether-
lands, Sweden) corresponds to the ability to ob-
jectively judge the real ideological and identical,
as well as other types of positioning in the condi-
tions of a competitive election campaign, which is
determined by such indicators as the level of po-
litical freedom (Freedom House) and the level of
participation of citizens in elections and compli-
ance with party pluralism and political competi-
tion (The Democracy Index indicators).

Recent studies show interest in problems
regarding the questions of political positioning
(Dang-Anh, 2025; Pich, et al., 2025; Matos, et al.,
2024), legal and psychological dimensions of the
legislative process (Bhat, 2024; Chance, 2024;
Skorinko, et al., 2025), as well as the psycho-
legal phenomena of ideology (Flisfeder, 2023;
Buchanan, 2024; Pedersen, 2025; Moura &
Nunes-Pereira, 2025; Frye, 2023) and identity
(Ticku, 2025; De Carvahlo & De Castro, 2025;
Kuiper, 2023), that influence the decision-making
process during the election.

Limitations of the study. The article fo-
cuses on psychological positioning as a psycho-
logical tool used by political parties during elec-
tion campaigns, while other psychological tools

of influence, including those that proceed from
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the procedural nature of the campaign itself- cam-
paigning, methods of mass influence on the elec-
torate through mass media are outside the issues
revealed in the study. Also, examples of the use
of party positioning in the studied countries were
chosen according to the criterion of transparency
of available information related to the election
process, in particular those campaigns where
there is a legal and political consensus regarding
the correctness of the campaign results, as well as
information about the election campaigns con-
ducted by each political force. When examining
the activities of parties in authoritarian regimes,
the conclusions may be different.

RESULTS

The psychological and legal aspects of
election campaigns, as a part of a broader political
process, constitute several functions, one of
which is differentiating candidates before the vot-
ing day and conveying information about election
programs, the campaign itself, and events that
accompany it. The most effective tool of political
differentiation is the legal and psychological posi-
tioning, in which different candidates determine
their position in a conditional political arena.

In this case, it is appropriate to use the
concept of «political arenay, which is used in a
figurative sense, and can be understood in the
context of Pierre Bourdieu’s theory of social
space (Bourdieu, 1989: 14-25), which is reflected
upon in more recent articles (Melnyk, 2025: 299-
306). The phenomenon of political, legal and psy-
chological positioning (Laub et al., 2010) itself is
a way of differentiating political actors, which is
especially actively used during election cam-
paigns to form one’s own electoral core and di-
versify it (Boyle, 2025).
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While studying modern election cam-
paigns, one of the factors that affects the election
process itself is the type of political regime in
which elections are held. For example, one of the
reasons why Hungary began to be classified as an
authoritarian regime in the second half of the
2010s is the nature of campaigning during the
election and election campaign, when the political
parties that are in power, in particular the
«Fideszy» and its representatives, received more
time on national television, and also occupied the
most crowded places of visual advertising, while
the activities of the opposition from a legal point
of view, were unlimited, they were actually una-
ble to conduct such a notable campaign. In the
case of our research, we are primarily interested
in truly competitive elections, where in general,
the use of campaigning technologies can affect
election results. After all, if we analyze another
type of political regime — authoritarian- then cam-
paigning activity there, as a rule, recedes into the
background, and the most effective tool for ensur-
ing the legitimation of power, through elections,
is administrative resources and pressure from
power institutions. That is why our research fo-
cuses on the influence of legal and psychological
technologies in states that can be classified as a
democratic type of political regime. This brings
us to the following methodological problems of
our research: by what criteria can a country be
determined to belong to a democratic regime?
Therefore, first, it is worth giving definitions to
these terms, for the systematization of the concep-
tual and categorical apparatus (Zeya, 2023).
Ideological positioning is supposed to be
stable, since the main ideological dogmas should

not change depending on external circumstances.
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That means that a changing factor cannot influ-
ence the decision of the electorate, because it is
stable and based on rationality (Faiz, et al., 2023).
Therefore, ideological positioning, as the main
tool for differentiating active-legal actors, is in-
herent in stable and permanent party and electoral
systems (Ortega, et al., 2022, Habullah, et al.,
2025).

Ideological positioning includes the clas-
sic binary opposition of «right» and «left». In po-
litical campaigns, such positioning helps parties
to work with the electorate, which is initially ide-
ologized and trained to think in the context of
these categories. Often, instead of simple binary
positioning, political parties and candidates posi-
tion themselves with a specific political ideology,
for example, liberalism or conservatism.

Another type of political positioning can
include positioning according to identity, or iden-
tity positioning. Most often, the types of identity
by which political positioning can take place are
national, ethnic, regional, cultural identities, or
some other types of identities that represent dis-
tinctive population groups (Dubey, 2023).

Examples of political parties that focus on
identity politics relative to a specific population
group can be various regionalist or openly seces-
sionist parties, such as «Republican Left of Cata-
lonia» (Spanish abr. ERC), Scottish National Par-
ty (SNP), Arab United List in Israel, Swedish
People’s Party in Finland, and others (Barcelo,
2023). No clear ideological orientation can be de-
fined in the rhetoric and programs of these par-
ties, because they unite the electorate of different
political views based on the same identity
(Mueller, 2023; Perez, 2023; Hortskotte et.al.,
2024; Ticku, 2025).
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The next criterion for political positioning
during the election campaign can be the relation-
ship between the so-called «status quo» and the
political system. That is systemic positioning.

Systemic (or establishment) positioning is
a type of legal and psychological positioning that
is characterized by the differentiation of political
actors in relation to political elites and the exist-
ing political system in the state.

Accordingly, this type is characterized by
two types of positioning: systemic and anti-
systemic, or establishment and anti-establishment.
Anti-systematic positioning is aimed at funda-
mentally changing the political system operating
in the state. Such candidates, or political parties
that position themselves as anti-establishment, are
often characterized as radical (Manuel, 2024). In
general, the predominance of this positioning ex-
plains the phenomenon when the electorate of ul-
tra-left parties, when changing their choice, begin
to vote for the ultra-right parties and vice versa.
This is explained by the fact that anti-systematic
positioning, in this case, has a greater role for the
electorate than ideological positioning.

Considering the topic of the article, our
interest lies in analyzing the use of different types
of legal positioning precisely in full democracies,
where electoral institutions, effective mechanisms
for controlling the electoral process, and a func-
tional party system are formed (Fuller, 1994;
Griffiths, 2001: 8650).

Thus, it is worth referring to the Democra-
cy Index published by The Economist, which up-
dates the ranking of countries each year according
to their level of democratic development. It di-
vides all countries into four types: full democra-

cies, flawed democracies, hybrid or mixed re-

© Viktoriia Petrushenko

/I/]/?.' Ww H’.U/?\I/(?ll/‘/l(l/.( om,


https://doi.org/10.31108/2018vol12iss2
https://doi.org/10.31108/2018vol14iss4pp9-18

ISSN 2414-0023 (Print)

ISSN 2414-004X (Online)

DOI (Issue): https://doi.org/10.31108/1.2026.12.7
gimes, and authoritarian regimes.

As of 2025, the category of «full democ-
racies» includes 26 countries: Norway, Denmark,
Iceland, Finland, Sweden, Ireland, Switzerland,
Luxembourg, the Netherlands, Germany, Aus-
tria, the United Kingdom, Portugal, Spain,
Greece, France, the Czech Republic, Estonia,
New Zealand, Australia, Japan, Taiwan, Uru-
guay, Costa Rica, Mauritius, and Canada (The
Economist, 2025).

It is also worth noting some states that are
below the threshold for being a so-called full de-
mocracy (8 points) but are relatively close to the
threshold. Those are countries like the United
States or Italy, which have 7.65 and 7.58 points
(Democracy Index 2025), respectively, and do
not differ much from «full democracies» in terms
of specific indicators (Placek, 2023; The Econo-
mist, 2025).

Especially considering that the list of
states with developed democracies is usually not
limited to only 26 countries that were already
mentioned. It is worth expanding this list to
states that have a Democracy Index score above
7 out of 10. Thus, as of 2025, this will include 45
states, most of which are in Europe. Those states
will be of interest in this study.

Starting with identity positioning, an in-
teresting example is the Italian Republic, which
is often referred to as at least a «flawed democra-
cy» (Democracy Index 2025). In 2013-2018, the
Italian party system underwent a certain transfor-
mation due to the emergence of a new party on
the political scene — the Five Star Movement
(Italian: «Movimento Cinque Stelle»). In 2018, it
won the election, placing first with 32.7% of the

vote in the lower house of parliament and 32.2%
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of the vote in the elections to the Senate of the
Republic — the upper house of the Italian parlia-
ment (Camera dei Deputati. Risultati elezioni,
2018). The party’s success is also demonstrated
by the fact that its member — Giuseppe Conte —
was the Prime Minister of Italy from 2018 to
2021 (Tronconi, F. 2018).

In the 2018 elections, the party received
disproportionately high results in southern Italy:
54.1% in the Campania region (centered on the
city of Naples), 48.1% in Sicily, 42.4% in Sar-
dinia. Thus, the main electoral pattern inherent in
the Five-Star Movement (Angelucci & Vittori,
2021) is the consolidation of its support in the
south of the country (Vanécek et al., 2025: 112-
116).

Among the types of politico-
psychological positioning, the Five Star Move-
ment most successfully employs anti-systematic
and identity-based positioning, while ideological
positioning remains on the sidelines (Han, 2025;
[lmarinen et al., 2025). Defining the ideology of
this political force is a complex task, as the party
itself does not declare adherence to any specific
ideology; indeed, an analysis of the party’s entire
election rhetoric suggests that the only political
doctrine or rather practice, attributable to the
MS5S is basic populist rhetoric (Salvati, et al.,
2022, Tahtinen, 2022).

For example, after the 2014 European
Parliament elections, members of the Five Star
Movement joined the Europe of Freedom and
Direct Democracy (EFDD) parliamentary group,
which existed from 2014 to 2019 and was the
unifying force among Eurosceptic right-wing
parties such as the UK Independence Party led
by Nigel Farage and the anti-immigration, right-
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wing populist Sweden Democrats (Mandilara,
2022; Fondapol, 2023; Melnyk & Tymchenko,
2025).

However, since 2019, after the dissolution
of the EFDD, the Five Star Movement has not
joined the newly created right-wing groups in the
new parliament until 2024, when M5S joined the
European Left group, which includes various so-
cialist movements (Crulli, 2022; Steiner, 2023).
Thus, without significant changes in the party’s
rhetoric itself, it has changed its positioning on
the international stage from right-wing populists
to socialists. If the ideological type of politico-
psychological and legal psychological positioning
had dominated in this case, such a dynamic
would have been impossible, or it would have
drastically changed the party’s electoral core
(Barbieri, 2024). But this did not happen because
the party’s program primarily opposes itself to
the so-called «status quo», that is, to the political
elites in the country (Diodato, 2023). Thus, anti-
systemic positioning allows the party to receive
support from the electorate in the south of the
country, regardless of their ideological orientation
(Custodi & Padoan, 2022; Betti, 2025). And be-
cause of the very disproportionality of support for
the party and the dominance of anti-systematic
sentiments in the south, the Five Star Movement
has taken on the informal label of «the party of
the South», which is already passing into the
identity dimension of legal and psychological po-
sitioning (Bedock & Cappellina, 2023; Pettrachin
& Paxton, 2021).

For another example, we can use Germa-
ny. A recently created (in 2023) political party
called Sahra Wagenknecht Alliance shares a simi-
lar political orientation to M5S, garnering a dis-
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proportionately high share of the vote in the East

German states. Regarding its ideology, although

the party nominally positions itself as a left-wing

— or even socialist political force, its economic

policy differs little from that of the CDU in the

1990s, while on certain socio-cultural issues, it is

even than the CDU

(Thomeczek, 2024; Hohne, 2025; Herold & Ot-
teni, 2025).

Thus, the main criteria of the legal and

the  Sarah

Wagenknecht Alliance are systematic and identity

more conservative

psychological  positioning  of
differentiation. The departure from the anti-
systemic positioning took place at the end of
2024, after the party entered the ruling coalitions
at the regional level: in Thuringia and Branden-
burg, and began regional cooperation with the
CDU and SPD, which are traditionally the largest
representatives of the political elite class — in fact,
it is these two forces that form the German politi-
cal «establishment» (Steiner & Hillen, 2025).

This affected their electoral performance:
the party failed to enter the Bundestag in 2025,
gaining 4.98% of the vote, compared to 6.2% in
the European elections the year before. The party
was effectively left with the identical «East Ger-
many positioning, which had yielded results in
East Germany (9.9%), but remained almost irrele-
vant in the West (3.9%) (Bundestagswahl, 2025).

DISCUSSION

Another set of discussion examples that
share the problems of identity positioning from a
different light can be found in various European
states — mostly full democracies, where since the
2010s, de-ideologized parties that defend the
rights of immigrants, including both citizens and

non-citizens, have also begun to emerge (Just,
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2023, Oztig, 2022). Examples include the party
Denk, which is represented in the Dutch parlia-
ment and whose positioning is based on the pro-
tection of the Turkish and Moroccan minorities in
the Netherlands (van Oosten et al., 2024; Lubbers
et al., 2023; Schaaf, et al., 2024).

In the 2024 Belgian elections to the
Chamber of Representatives, a party called Team
Fouad Ahidar (TFA) won 4.8% of the vote in the
Brussels-Capital
Chambre des Représentants 09 juin 2024). A key

element of TFA’s legal positioning is its appeal to

Region (Résultat d’élection

Muslim, religious identity in Belgium and espe-
cially in Brussels, given that, according to esti-
mates from a decade ago, approximately 17% of
the population of the Belgian capital professes
Islam (Torrekens, C. 2016; Woodbridge et al.,
2025).

Given demographic trends, this number is
likely to increase by 2025 (Daas, 2025: 1-22).
Similar regional European Muslim parties also
operate in Spain, Germany, Sweden, and France,
but they are less successful from an electoral
point of view (Muslim News UK).

In the United States and Canada, despite
the stability and relative ideological nature of the
party system, identity positioning can also very
often be more important than ideological. This
can manifest itself both in general elections and,
more often, at the level of internal party elections
- primaries. An example can be the Canadian par-
ty «Bloc Quebecois» (French: Bloc Quebecois),
which ideologically does not differ much from
the Liberal or even the New Democratic Party in
Canada, but gains its electorate in only one prov-
ince — French-speaking Quebec — purely by ap-
pealing to national regional identity (Duvall &
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Villeneuve-Siconnelly, 2024; Beauvais & Stolle,
2022; Embree & Westlake, 2023).

A full democracy, where the external po-
sitioning is the main one, is Taiwan. Historically,
in Taiwan, a two-party system has emerged, in
which the Kuomintang party and the Democratic
Progressive Party are the two biggest political
forces. The main difference between them is their
approach to relations with the People’s Republic
of China. The DPP is much more critical of the
Communist Party of China (CPC) and often op-
poses the policies of the PRC, in particular re-
garding their claims to the island, while the Kuo-
mintang currently represents a party that is trying
to take a more pragmatic and loyal approach to
relations with the PRC, often avoiding direct crit-
icism of the CPC (Copper, 2022; Copper, 2023,
Ee, 2021).

Another example is the Swedish People’s
Party in Finland, which advocates economically
liberal policies. However, this is not due to the
ideology of the party itself, but to the fact that in
Finland, in areas where the Swedish minority
lives (Akentug, 2023), income levels are general-
ly higher than in other parts of the country
(Fittante & Himmelroos, 2024). Usually, people
with higher incomes are more likely to support
market deregulation, lower wealth taxation, and
less state intervention in the economic sector,
which determines the positions of the Swedish
People’s Party.

Compared to contemporary international
studies, the article offers a structured typology of
party positioning, which makes it possible to con-
sider the campaigning process and modeling of
voter behavior in a systematized manner. While

modern research offers consideration of certain
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aspects of political positioning, in particular most
often in the context of ideological or systemic (or
anti-systemic) (Barcelo, 2023; Beauvais & Stolle,
2022; Ortega, et. Al., 2022; Pich, et al., 2022),
this article is devoted to the justification of the
systematization of the psychological tool of influ-
ence on social and legal behavior as party posi-
tioning according to the criterion of the differen-
tial factor of division into groups: systemic or anti
-systemic ratio, external, ideological or identical.

CONCLUSION

Typology of legal psychological position-
ing can be distinguished by the criteria of what
serves as a factor in differentiating a political par-
ty or candidate from its opponents. That is, by
what criteria the differentiation takes place.

The most common types of legal position-
ing are:

1.1deological (liberal, conservative, social-
ist, left-wing, right-wing),

2.identity positioning (depending on the
type of identity: national, ethnic, economic, local-
cultural, religious, etc.),

3.systemic positioning (characterizes the
attitude to the system of state power, political in-
stitutions and elites: anti-systemic, systemic),

4.external positioning (goes beyond the
limits of purely legal internal positioning depend-
ing on external influences, for example: Euro-
optimism, Euroscepticism).

Using the example of the political and le-
gal systems in several states that we can describe
as «flawed democracies», or «full democracies»,
we can see that they are also characterized by the
use of other types of legal positioning, because
this is often a much more effective tool for mobi-

lizing voters and differentiating political actors. It
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is also worth noting that very often nominally ide-

ological slogans can hide other types of legal and

psychological et al,
2022).

For example, a party’s economic policy

positioning (Berryessa,

may depend not on the ideology it espouses, but
on the financial well-being of the population
group to which it appeals most. Thus, we cannot
speak of a qualitative difference between political
positioning in developed democracies and other
states in the context of defining ideology as the
main motivational tool for mobilizing the elec-
torate (Kim, 2025; Carrieri, et al., 2023).

This does not change the fact that political
ideologies are more «institutionalized» in the
practice of countries with developed democracies;
however, if we talk about electoral behavior, then
in many, if not most, cases, the main motivational
potential will not be ideological, but identical or
would include some other types of legal and psy-
chological positioning.

Practical implications. Determining the
type of positioning when modeling the behavior
of active election actors makes it possible to pre-
dict and explain their actions depending on the
subjective psychological projections that are built
by them and to explain the behavior of passive
election actors based on previous regularities.

Prospects for further research. The de-
fined 4-type model of party positioning can be
used during the study of further election cam-
paigns, as well as when modeling the behavior of
voters. Also, an element of socio-identical posi-
tioning will be intrinsically present in determining
any socio-legal patterns of an individual’s behav-

1or.
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Ilempywenko Bikmopia

Hoxmop meduunux nayx, npogecop, Binnuyvruil HayioHansHuti MeoudHul
yuieepcumem imeni M.1.ITupoeoea, m. Binnuys (Vkpaina)

HPABOBO-HCI/IXO_.'JIOFI‘IHI/II?‘I MIAXIA 10 BU-
BOPUUX KAMIAHIA NOJITUYHUX IMAPTIU (HA
IMPUKJIAI CYYACHUX JEMOKPATIHN)

AHOTANIA
IlepenymoBmu.

Bubopua xammaHis € CKJIaJHUM NPABOBUM 1 ICHXOJIOTI4-
HUM SIBHLIIEM, SKE BH3HAYa€ XapakTep IEMOKPATHYHOTO
MOJNITHYHOTO TIPOLIECY Ta BIUIMBAE Ha ()OPMYBaHHS 3aKOHO-
JIaBYOi BJIAJIU Yepe3 MEXaHI3MHU €JIEeKTOPAIbHOI OBEIIHKH.
[ompu TpanuiiiiHe NTOMiHYBaHHS iJ€OJIOTIYHOTO ITiJXOIY
JI0 aHaJIi3y MOJITUYHOI KOHKYPEHIIil, CyuyacHi JeMOKpaTH-
HI CHCTeMH Jenaji 4acTille JEeMOHCTPYIOTh BH3HAYaIbHY
POJIb IAEHTHYHICHOTO, CHCTEMHOTO Ta 30BHIIIHHOTO IMO3H-
LiOHYBaHHA MONITUYHUX MapTiid. BogHodac mimicHa mpaBo-
BO-TICUXOJIOT1YHA THIIOJIOTIS MEXaHi3MIB MOJITUYHOTO IO-

3UIIOHYBAHHS 3aJIHIIAETHCS HEJOCTATHRO PO3POOIICHOO.

Mera.

MeTor0 JOCHIKEHHS € CHCTeMAaTH3allisl PaBOBHX 1 ICHXO-
JOTIYHUX NETCPMIHAHT MOJITHIHOTO TIO3HIIOHYBaHHS Hap-
Tl mix yac BHOOPYMX KaMIlaHiii Ta BU3HAYCHHS iXHBOTO
BIUIUBY Ha €JIEKTOPaJbHY MOBEAIHKY, ()OPMYyBaHHS Ipea-
CTABHHUIIKUX OPraHiB BIAJU il 3aKOHOJABYOrO MPOLECY B

CY4JacHUX JEMOKPATUIHUX JCpPIKaBaX.
Metoamu.

VY mocinimpkeHH] 3aCTOCOBAaHO CTPYKTYPHO-(YHKIIIOHATBHHAN
MiIXiJ, MOPIBHSUILHUN aHali3 KeWciB Ta sSKICHWMA aHami3
pe3yipTaTiB BUOOpUNX KammaHiid. EMmipnaay ocHOBY cra-
HOBWJIM TIpHKJIaJ¥ BUOOPUYMX IPOILECIB y KpaiHax i3 IMoB-
HOIO Ta HeJocKoHanow naeMokparieto (Itamis, Himeuunna,
Oinnsaais, bensris, Hinepnanau, lsenis, TaiiBans, Kana-
na, CIIA). Metomosoris MO€IHYe MiAXOAU IOPUIAIHOL
TICUXOJIOTi1, COIiabHOI TICUXOJIOTi], MOJITUIHOI HAYKU Ta
IIPaBOBOI aHTPOIIOJIOTIT AJIs aHANII3y 3aKOHOMIpHOCTEH Tap-
TIfHOTO TIO3WIIOHYBaHHS B PI3HUX IOJITHKO-TIPABOBHX

KOHTEKCTaX.
PesyabTaru.

3anponoHOBAaHO  aBTOPCHKY  THIIOJIOTIIO  TIPaBOBO-

MICUXOJIOTIYHOTO TIO3UI[IOHYBAHHS MOJITHYHUX MApTIH, 110
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BKITIOYAa€ YOTHUPW OCHOBHI THITH: iI€OJIOTIYHE, iICHTUIHIC-
HE, CHCTEeMHE (CHCTEMHE/aHTHCHUCTEMHE) Ta 30BHIIITHE ITO-
3uIioHyBaHHs. [opiBHANIBHUI aHai3 3acBiquuB, 11O B CY-
YacHHUX JEMOKpATISX YCHIIIHICTh BUOOPYMX KaMIlaHid Je-
Jami Oinpllle BU3HAYAETHCS HE JIMIIC i1COJOTIYHUMH YWH-
HUKaMH, a i BUKOPUCTAaHHIM MEXaHi3MiB KOJIEKTUBHOI i1e-
HTHYHOCTI, CTaBJIEHHS O IOJITHYHOI CMCTEMM Ta 30BHIII-
HBOTOJIITHYHUX Opi€HTalill. BCTaHOBICHO, IO MOMITHYHI
napTii aganTyroTh CBOi CTpaTerii 10 NMCHXOJIOTIYHUX 0CO0-
JIMBOCTEH €JIeKTOopary i IHCTHTYLIIHOTO CepeoBHINa, IO
BIDIMBa€ Ha MoOiTi3amito BUOOPIIB, (hopMyBaHHS HapiIaMe-

HTCHKHUX KOAJIIIH Ta 3aKOHOJaBYHH TIPOIIEC.
BucHoBku.

[IpaBoBi Ta NCUXOJOTiYHI YMHHUKH CIIUIBHO BU3HAYalOTh
e(CKTHBHICTh MOJITUIHOTO TO3UI[IOHYBAHHS il Yac BHOO-
pYMX KamIaHiil. 3aporoHOBaHa YOTHPUKOMIIOHEHTHA MO-
JIeNTb PO3IINPIOE MOMIIUBOCTI MIKIMCIUIUTIHAPHOTO aHaIi-
3y €JCKTOPaJIbHOI MOBEAIHKHM Ta MOJITHYHOI KOMYHIKAIIT,
CTBODIOIOYM TEOPETUYHE IMIAIPYHTS Ui MPOTHO3YBaHHS
cTparerii MOJITUYHMX aKTOPIiB Yy JAEMOKPATHYHHX CHCTE-
Max. OTpuUMaHi pe3ylnbTaTH MOXYTh OYTH BHKOPHCTaHI y
NOAAIBIIHNX JOCHIKEHHAX 13 IOPHIMYHOI NCUXOJIOTi], 1Mo-
JTHYHOI TICHXOJIOTi{, BUOOPYNX TPOIECIB 1 MOPiBHLIBHOT

IOJIITOJIOTI.

KurouoBi cioBa: ropuduuna ncuxonozis; eubopua kamna-
Hisl;, NONIMUYHe NO3UYIOHYBAHHS, NOMIMUYHI napmii; ioeH-
MuyHicms,; i0e0102is, eleKmopalbHa NO8eOIHKA, 0eMOKpa-

misi.
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